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	Text Field 3: - in order to change firearm policies, we need to understand their context/history 
- the Second Amendment does not actually give individuals the right to own a gun
- public opinion has been pretty consistently in support of reasonable gun policies (i.e. regulation as consumer products, restrictions for criminals, sales laws, handgun registration, concealed firearms, etc), including gun owners
- hard to know if firearm policies are effective because there is a lack of solid evaluations because of lack of funding and lack of good data
- but may have been effective in reducing suicides and fatal gun accidents
- local policies often not as effective because ease of travel to area with different policies
- campaigns with specific objectives, that get at root causes seem to be more effective, i.e. Boston Gun Project focus on gun trafficking, direct interaction and communication with gangs across various agencies/organizations (but difficult to definitely relate change to initiative) 
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	Text Field 12: "The large majority of Americans believe that the U.S. Consitution provides for the right of provate gun ownership, and the majority of gun owners believe that stricter fun measures would violate that perceived right. The media perpetuates these views, but they are incorrect." (page 152)


